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UNWTO / UAE Executive Training
Course and Conference on

Digital Marketing in Tourism

Dubai, United Arab.-Emirates
19 - 21 Nevember 2017

UNWTO Sub-regional Capacity Building Course
Tourism Marketing:
from Product to Experience

Accra, Ghana - 12-17 October 2017
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ONLINE Course #1:

Strategic Tourism Planning and the Silk Road
19 Cerober - 2 November 2017

ONLINE Course #2:

Project Management and the Silk Road

3 - 17 Nowemnber 2017

ONSITE Course
29 Nevermber 2017 - Madrid / Valengia, Spain

ONLINE COURSE
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UNWTO Language Learning in Tourism
ACADEMY

Tourism comprises the activities of persons travelling to and staying In

places outside their usual environment for not more than one

consecutive year for leisure, business and other purposes.

The usual environment of a person consists of a certain area around their

place of residence plus all other places they frequently visit.

Source: World Tourism Organization (1995), Concepts, Definitions and Classifications for Tourism Statistics, UNWTO, Madrid
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UNWTO Language Learning in Tourism
ACADEMY

A tourist refers to any person travelling to a
place other than that of their wusual
environment for less than 12 consecutive )
months and whose main purpose of trip Is |
other than the exercise of an activity S &

remunerated from within the place visited.

Source: World Tourism Organization (1995), Concepts, Definitions and Classifications for Tourism Statistics, UNWTO, Madrid
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UNWTO Language Learning in Tourism



https://unsplash.com/@joaosilas?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@dewang?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/person-with-phone?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

Language Learning in Tourism
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Language Learning in Tourism
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Self-actualization

desire to become the most that one can be

Esteem

respect, self-esteem, status, recognition, strength, freedom

Love ¢
friendship, int

Safety needs
personal security, employment, resources, health, property

Physiological needs

air, water, food, shelter, sleep, clothing, reproduction

Maslow's hierarchy of needs


https://www.advantageperformance.com/why-young-people-leave/
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ACADEMY

" and match the sector's heeds.

% Continuous improvement to foster the employability of graauate students

The Curmriculum
and Pedagogical
System

@



U% Language Learning in Tourism

The results of this survey showed that foreign
language teaching was offered by:

(1) the E&T centre (7/8.57%), or

(11) the E&T centre was multi-lingual and
taught subjects Iin various languages, or

(1) a certain level of some foreign languages
was a requirement of entry.
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When asked why they taught foreign languages, responders indicated 3
main reasons:

e professional development: foreign languages training (FLT) empowers
graduates and therefore gain competitiveness in today's global
environment

e employability: FLT prepares graduates for work in any part of the
world, and especially in tourism generating countries

e bridging cultures: FLT is a tool to bridge gaps between cultures using
tourism, and to open minds
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For all the responders, the languages taught
were related to: 0

* the international language,

* the current and emerging markets in their B
country, =

* thelir neighbouring countries, and B

20% 40% 60% 80% 100%

* their own languages.

© Arabic @ English @ French @ ltalian Mandarin @ Portuguese

® Russian ® Spanish Other (Please specify)
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When asked about teaching methods, responders specified:
* Interactive lectures supported with online extra material
* In class face-to-face and technology enhanced learning
* demonstration and collaborative methods
* role playing
* problem-solving
* project-based
* l|aboratory-based
* subjects or extracurricular activities in a foreign language
* interaction with foreign students in their language
* foreign language day
* foreign language spaces
* Interactive and authentic learning exposure to tourism business field
* [gnatian pedagogy: context, experience, reflexion, action, evaluation
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Independently of different methods used to reach or

expect a good level of foreign language, all the
universities and training centres tfound imperative for

their students -and professionals- to know foreign

languages.
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WHY TOURISM MATTERS?

1 P ,

CULTURAL
PRESERVATIDN PEACE &
SECURITY

OF SERVICES
EXPORTS

1.6 TRILLION 1N
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Tourism is more than vou imagine

a Source: Warld Trawel & Toursm CCouuncil O T T 03]

Souwurce: €2 LI T O Baromeater 2018 - WWorld Towrisrmm Cyrrganization {(LIRNWW T OO, JJume 2015
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Source: World Tourism Organization (UNWTO), January 2019
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T Americas | | Europe | Asia and the Pactic

216 million +2% FTAOD muillion +5%0 S48 millicomn =7 %5

UsoD 334 billion +I0 i uUsD sS570 billicon +5%0 UsSD 435 billicmn + 7 b

[ Arica | Micaie East

&7 millicom +7 %0 &0 millicon +5%%
S0 38 Dillicon + 2% SD T3 billion +< T

Source: World Tourism Organization (UNWTO), August 2019
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UNWTO Africa and Asia led growth in arrivals
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100 - Americas +5% Africa
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Source: World Tourism Organization (UNWTO), August 2019



u;;@m Asla and Europe stronger in earnings

+7%

+5%

4% +4%

+2%

+0%

World

Source: World Tourism Organization (UNWTO), August 2019
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